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Station : WBBE, “BOB 97.9”

Format : Adult Hits

Target Audience : Adults 25-54, Adults 18-54
Primary Listening Area: Bloomington-Normal Metro

Audience Breakout: 56% Female & 44% Male

BOB FM’s positioning slogan “BOB Plays Everything” is a perfect description for the music variety that makes BOB FM stand
out from the other limited playlist Sound alike stations in Bloomington-Normal. From Abba to ZZ Top and everything in
between 97.9 BOB FM is a totally unique format for Bloomington Normal. Playing hit after hit ... from different eras and
genres, never getting stale or repetitive

With limited commercial inventory BOB appeals to both heavy radio listeners as well as persons who have abandoned
commercial radio in favor of | -Pods and other options.

Perfect for home, work, or in the car. BOB FM is the hottest format in radio in the Twin Cities today.
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BLAN EY * News With Katie Burcham

* “Sport Johnson” Sports

6A _1 OA : Sr&d;g/ Brady

RON WEST *Polka Challenge
AFTERNOONS
3p-7p

Music: Just a small list because BOB Plays Everything

Def Leppard John Mellencamp Madonna

Sheryl Crow No Doubt REO Speedwagon
Billy Joel ABBA Kelly Clarkson
Match box 20 Barry White Bruce Springsteen
ZZ Top Michael Jackson Chicago
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» Advertising is an investment in success

» Advertising creates store traffic

» Advertising attracts new customers

» Advertising generates continuous business

» Advertising encourages repeat business
 Advertising keeps your business top-of-mind

* Advertising boosts and maintains morale
*Advertising keeps you in the competitive race
 Advertising gives your business a successful image

*Business that succeed are usually strong, steady advertisers
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» Radio’s mobility allows you to establish a special relationship with
consumers

» Radio’s listenership is strong... time spent with other media is declining
» Radio can influence new markets and new prospects

 Radio is king for establishing top-of-mind- awareness

* Radio’s unique formats allow you to target your best prospects

* Only radio can reach on the go consumers

* Only radio reaches prospects closet to the point of the purchase

* Only radio can provide unique specialized on- air promotions
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* BOB FM is targeted to listeners age 18-54 specifically those 25-54.
* BOB FM has a 50/50 audience split male to female.

» 75% of those 25-54 listen to the radio every day

* Radio is a daily habit like going to work or school.

» These are the economically active years when families spend
heavily on necessity and luxury purchses

» The age when a person will spend the most money in their life is
47. (Northwestern Financial Group study)

* Approximately 67% of the BOB FM audience has a household
income in excess of $50,000.

* 85% of the BOB FM audience owns their home.
» 70% of this audience has some college or a college degree.
* BOB FM is #1 at work with listeners 25-49
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